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Abstract 
Recent years have seen rapidly growing demand for transparency in companies' reporting. This trend has led to increased 
popularity of Corporate Sustainability Reporting - a tool regarded by many as means for companies to create additional 
value by implementing such aspects as social and environmental performance. This study examines social and 
environmental accounting disclosures in the annual reports of companies listed at Tallinn Stock Exchange in order to 
determine the current trend in CSR reporting. The survey was conducted among 15 companies representing various 
industry sectors. Authors have analyzed English web-published annual reports for years 2007-2010. In the course of the 
survey the authors have discovered that during the research period many companies included separate sections in their 
annual reports covering corporate sustainability reporting, but this information was also  included in the “Letter from 
Member of the Management Board”, “Brief Introduction of the Company”  or in any other section. The study 
demonstrated continuous uptrend in the number of social and environmental accounting disclosures, and a fairly low 
number of issued standalone CSR reports. In authors’ opinion, this demonstrates that Estonian companies show strong 
intention to integrate sustainability reporting into their annual reports.  These findings emphasize the fact, that 
sustainability reporting is not a “stranger in the night” for Estonian companies but a “friend, one would like to spend more 
time with”. It also seems obvious that more efforts should be made in Estonia to provide all possible support to companies 
with regards to sustainability reporting. This support may include: distribution of latest CSR publications, participation in 
worldwide conferences and seminars on the CSR, training and guidance in preparing social and environmental reports in 
accordance with modern corporate accountability standards. 
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INTRODUCTION AND REVIEW OF LITERATURE 
Sustainability has become one of the corner stones of today’s business activity. There is a growing concern 
among companies and stakeholders about sustainable business development as an integral part of successful 
financial performance. References to sustainability can be found in business journals and company reports, 
many courses and workshops has been designed specifically to help integrate sustainability concept into 
companies’ everyday business practice. The term “sustainability” has various meanings and definitions, but 
authors consider the one given by Crowther (2002) that “sustainability is concerned with the effect which 
action taken in present has upon the availability in future” the most precise and vivid. There is also some 
confusion in defining aspects of sustainability and analyzing sustainable business development based on 
whether it should include only environmental aspect, both social and environmental performance (Dyllick & 
Hockerts, 2002) or be similar to Triple Bottom Line (TBL) approach (which considers organizational, social 
and environmental performance (Spangenberg, 2004)). Crowther and Guler (2010) claim that there are four 
aspects of sustainability, which need to be recognized and analyzed, namely: societal influence, 
environmental impact, organizational culture and finance (Crowther and Guler (2010).  
Current research is governed by the three-dimensional approach to sustainability concept including financial, 
social and environmental aspects. Authors claim that organizational behavior is a part of social performance 
and is related to the impact the company makes upon the society as a whole. As to the financial aspect this is 
out of the scope of the current research as this, firstly, would probably be closer related to financial and 
managerial accounting and reporting and, secondly, has more in common with TBL reporting than with 
actions taken today influencing the availability in future. Authors also underline that today the importance of 
environmental impact and performance has been recognized and evaluated by many businesses, while social 
aspect still remains a matter of charity and voluntary action of an individual company.  
According to Gray, although social accounting enjoyed substantial experimentation and currency in 1970s, it 
fell off the public agenda in the 1980s so much, that there was considerable hostility to the concept during the 
1980s and beyond (Gray, 2001). New era for social accounting started in mid-1990s when many companies 
began expressing their interest towards sustainable business strategies with social impact of business on the 
society as an integral and inevitable part. More and more companies came to understand that Friedman’s 
statement that “social responsibility of business is to increase its profits” (Friedman, 1970) should not govern 
them on the way to sustainable business development. 
It’s obvious that with time sustainability reporting is becoming more and more popular. To some extent this 
can be explained by the rapid growth of technical progress and spread of internet, as today all kind of 
information about just as any company can be freely obtained. This makes stakeholders more concerned about 
the company’s behaviour and forces them to actively participate in its sustainable business development. 
Environmental and social accounting disclosures in reporting became vital as well as extremely informative 
for the companies of certain industries throughout Europe. Many companies started to integrate information 
on social and environmental activity into their annual reports or even issue stand-alone sustainability or CSR 
reports (company social responsibility reports). Recent years have shown a growing trend of instances of 
sustainability reporting with many companies willing to demonstrate strong commitment to provide 
stakeholders with such information. One trend which is also apparent in many parts of the world, however, is 
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the tendency of companies to produce separate social; and environmental reports (Crowther and Guler 
(2010)). This can be explained by the fact that such reporting is voluntary with no standards and only a few 
existing initiatives, such as Global Reporting Initiative (GRI), Accountability 1000 (AA1000) and Social 
Accountability 8000 (SA8000), which require a high level of transparency as well as time and knowledge to 
implement. This makes their usage restricted by the propensity of many companies to report only positive and 
important issues in order to improve their image and provide performance appreciation by all the 
stakeholders. This in turn may lead to many companies using these reports as a PR-tool to create positive 
opinion of the company in the eyes of various stakeholders in a hope of obtaining higher revenues and profits. 
It is also worth mentioning that voluntary initiatives do not produce widespread, consistent and systematic 
practice (Gray 2001).  
There is also a great concern from the stock exchanges to integrate sustainability reporting into the everyday 
business activity of the company. For example, the Shanghai Stock Exchange is one of many stock exchanges 
recommending the CSR reporting is receiving nearly 700 sustainability reports every year. According to GRI 
latest review regulators in many countries are starting to talk about sustainability disclosures, and there is a 
growing list of national policies referring to reporting, from Denmark, Sweden, Spain and France to India, 
South Africa, China and Canada. (GRI’s Year in Review, 2010/11). This in turn has led to a huge rise in 
sustainability reporting among large companies all over the world.   
Statistics from GRI also reflect a growing uptrend in the world that more and more companies start using the 
Global Reporting Initiative’s (GRI) – modern and comprehensive Sustainability Reporting Framework 
enabling  organizations to measure and report their economic, environmental, social and governance 
performance – the four cornerstones of sustainability. Every year, an increasing number of reporters adopt 
GRI’s Guidelines. From 2006 to 2011, the yearly increase in uptake ranged from 22 to 58 per cent. New 
audiences for sustainability information, like investors and regulators, are now calling for more and better 
performance data and the annual growth in the number of reporters is expected to continue (Global Reporting 
Initiative Guidelines). Figure 1 is showing the worldwide uptrend in both CSR and sustainability reporting 
under GRI.  
 
 
Source: made by author basis data published on GRI website as of October 2012 and corporate Register 2011 
 
Every three years KPMG compiles international survey of sustainability reporting, and the results for the year 
2008 have shown a clear uptrend in such type of reporting, whereby 80% of the largest 250 companies 
worldwide issued such reports, or, in four per cent of cases, integrated corporate responsibility information 
into annual reporting (KPMG, 2008). These results also revealed that the rate of sustainability reporting 
29 Natalja Gurvitsh and Inna Sidorova /  Procedia Economics and Finance  2 ( 2012 )  26 – 34 
among largest 100 companies in 22 countries is 45% on average, with highest results demonstrated by Japan 
(88%) and UK (84%). Strong uptrend of integration of corporate responsibility information into annual 
reports was also present in France, Brazil, South Africa, Norway and Switzerland. KPMG survey in 2011 
indicates that 62% of the surveyed companies have sustainability strategies in place, compared to just over 
half in 2008. Similarly, a recent McKinsey survey also suggests an increasing interest in sustainability: more 
than 50% of executives surveyed consider sustainability ‘very’ or ‘extremely’ important in a wide range of 
areas, including overall corporate strategy. (GRI’s Year in Review 2010/11). 
GRI statistics also confirm the uptrend in sustainability reporting. From 1 January to 31 December 2010, the 
number of sustainability reports registered on the GRI Reports List increased by 22%. (GRI’s Year in Review 
2010/11).The largest growth by location was in Brazil, with a 68% increase in registered reports compared to 
2009. Switzerland recorded the biggest increase in Europe (56%), Canada the biggest in North America 
(53%), and China the biggest in Asia (9%). South Africa remained the major reporting country in Africa; 52 
of 54 African reports were from South Africa. (GRI’s Year in Review, 2010/11). 
The fact that Estonia did not participate in neither of the abovementioned surveys seemed the most important 
fact for the authors to conduct a research of sustainability reporting trends in Estonia.  It should also be 
mentioned that capitalism in Estonia is only 20 years old and therefore many world trends and developments 
gained momentum in this country only in recent years. As market economy is still very young in Estonia, 
some companies concentrate on earning profits and distributing dividends to stakeholders, which is 
considered not as the means to the end but as the end justifying of all means. However, recent reviews and 
publications in Estonian mass-media express the growing concern about sustainable development, which in 
author’s opinion should result in growing numbers of sustainable reports including both social and 
environmental disclosures. 
HYPTHOSESIS STATEMENT 
There is a growing interest towards sustainability reporting all over the world and in Estonia in particular with 
more and more companies willing to provide information about social and environmental performance. As a 
result there is a growing number of reports including both social and environmental disclosures, while the 
number of stand-alone sustainability CSR reports remains fairly low. Not enough attention is being paid 
nowadays to sustainability reporting in Estonia. This applies not only to educational institutions, but also to 
the state. Therefore much more attention should be paid to sustainability accounting and reporting in Estonia. 
 
OBJECTIVES 
This study intends to determine current trends in corporate sustainability reporting among Estonian companies 
listed at Tallinn Stock Exchange (hereinafter “participating companies”). The choice was based on the 
authors’ assumption that companies listed at the exchange should be more concerned about providing all 
possible information about company’s performance to stakeholders including sustainability reporting. The 
purpose of the study is to examine social and environmental accounting disclosures in the annual reports of 
these exchange listed companies in order to highlight main issues reported. It is also worth mentioning that 
authors considered statements that being environmentally aware and human resource being the main asset of 
the company as social and environmental disclosures. Authors would also like to mention, that one company 
participating in the survey was founded at the end of the year 2008, therefore has no disclosures for years 
2007 and 2008. 
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METHODOLOGY 
The survey was conducted among 15 companies representing various industry sectors, which were listed at 
Tallinn Stock Exchange as of September 2011. Both English and Estonian web-published annual reports for 
years 2007-2010 were subject to the analysis, with the aim to discover presence, areas and subjects of social 
and environmental disclosures of participating companies. Table 1 shows analysis makeup for the survey. 
 
 





Passenger and cargo shipping 1 
Project management 1 
Property development 1 
Real estate 1 
Retail and wholesale trade 1 
Water supply and wastewater collection and treatment services 2 
Construction 1 
Total participating companies 15 
Source: Annual reports of selected companies for years 2007-2010  
 
In future authors consider it important and useful to expand the geography of the survey by arranging a 
similar review among the companies listed at the stock exchanges of three Baltic States – Estonia, Latvia and 
Lithuania. Such survey will be showing the presence of sustainability reporting in Baltic countries and in turn 
can be expanded by enlarging the number of participating companies from Scandinavia and will be covering 




In the course of this survey the authors have discovered that during the research period one participating 
company did not make any disclosures in its annual reports, but issued stand-alone CSR report and one 
company issued stand-alone CSR report (in 2009 and 2010) and  Environmental report in 2007 and 2008 
concurrently with disclosures in the annual report, while other companies only made disclosures in their 
annual reports. Many participating companies provided further information on both social and/or 
environmental aspects in the company’s yearbook or on the website. Also important is to note that during the 
research period most companies included separate sections in their annual reports covering sustainability 
reporting (such sections most commonly named as “Environment”, “Environmental Policy”, “Sustainability 
Reporting” (including both social and environmental parts), “Corporate Social Responsibility” (also including 
both social and environmental parts), “Charitable Activities and Social Responsibility”, etc.) and only few 
companies included these disclosures in the “Letter from Member of the Management Board”, “Brief 
Introduction of the Company” or in a section discussing the company and its people as illustrated below by 
Table 2 and Table 3.  
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TABLE 2. Locations of Social Accounting Disclosures during Years 2007-2010 for Estonian Companies Listed on Tallinn Stock 
Exchange as of October 2011 
 
Social Accounting Disclosures 2007 2008 2009 2010 
Chairman Statement/ Message from the Chairman 1 1 4 2 
Separate section of Management report dedicated to charity and social 
responsibility 
3 3 4 5 
Separate section of Management Report dedicated to personnel 4 4 6 7 
Separate section of Management Report dedicated to customers   1  
Brief introduction of the company 2 1 1 2 
Separate section of Management Report dedicated to Supervisory Board    1 
Separate section of Management Report dedicated to production   1  
Separate section of Management Report dedicated to corporate targets  1   
Separate section CSR covering both social and environmental disclosures    1 
Total number of disclosures  10 11 18 19 
Source: Annual reports of participating companies for years 2007-2010 
 
It is clear that there is no uniform place in the annual reports for social accounting disclosures; companies 
choose the location randomly, which may be different for the same company through years. Table 2 illustrates 
that most companies prefer to locate social accounting disclosures either in a section dedicated to staff or in 
the section related to charity and social responsibility. There is also a growing trend of providing more 
disclosures in various parts of the annual report, as many companies are willing to locate these disclosures not 
just in the part related to social responsibility, but also in brief introduction of the company and in a Statement 
from the Chairman. The same is also valid for the environmental accounting disclosures, which are located 
not only in the section dedicated to the environmental policy of the company, but also in a section related to 
production, investments and development and even charity and social responsibility (as demonstrated in Table 
3).  
 
TABLE 3. Locations of Environmental Accounting Disclosures during Years 2007-2010 for Estonian Companies Listed on Tallinn Stock 
Exchange as of October 2011 
 
Environmental Accounting Disclosures 2007 2008 2009 2010 
Chairman Statement/ Message from the Chairman 1 1 2 1 
Separate section of Management report dedicated to charity and social 
responsibility 2 3 3 3 
Separate section of Management Report dedicated to personnel       1 
Separate section of Management Report dedicated to customers   1 1 1 
Brief introduction of the company     1   
Separate section of Management Report dedicated to Supervisory Board 4 3 2 2 
Separate section of Management Report dedicated to production 1 1 1 1 
Separate section of Management Report dedicated to corporate targets     1 1 
Inside the Management report with no section specified       1 
Total number of disclosures  8 9 12 11 
Source: Annual reports of participating companies for years 2007-2010 
 
This data clearly confirm that although there is a growing commitment among Estonian companies to 
integrate various aspects of sustainability reporting into their annual reports, there is no single policy or 
understanding of how it should be done in order to make the information easily accessible and available for all 
users. Authors would also like to note that in several cases it was necessary to read through the whole annual 
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report in order to trace and discover the presence of social and/or environmental accounting disclosures that 
means large area for research for scientists and unwanted waste of time for stakeholders.  
It is also important note that starting around 2008 more companies integrate social accounting disclosures into 
their annual reports, which can be explained by companies’ resolution to provide more information about 
corporate responsibility as well as to satisfy growing demand for this kind of information from the 
stakeholders, as shown in Table 4. 
TABLE 4. Social and Environmental Accounting Disclosures during Years 2007-2010 for Estonian Companies Listed on Tallinn Stock 
Exchange as of September 2011 
 
 2007 2008 2009 2010 
CSR stand-alone reports 2 2 2 2 
























Source: Annual reports of participating companies for years 2007-2010 
 
As illustrated by Table 4, the number of environmental accounting disclosures remain fairly constant during 
the examined period, which can be explained by the nature of companies’ businesses, (i.e. environmentally 
friendly), and therefore companies being environmentally aware and responsible do not find it necessary to 
make such disclosures in their annual reports, while social aspect remains vital and worth reporting. 
 
As a result of the conducted survey it can be clearly stated that integration of sustainability reporting into 
annual reports among participating companies has become good practice and not an exception, which is 
confirmed by the strong uptrend in the number of social accounting disclosures (Fig 2). 
 
  
Source: Annual reports of participating companies for years 2007-2010 
 
Study also revealed that participating companies prefer to include sustainability disclosures in their annual 
reports rather than issue stand-alone sustainability or CSR reports (as demonstrated by Figure 3). Also, 
increasing number of companies (seven, or 47% in 2007 and ten, or 67%, in 2010) confirms the growing 
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concern among Estonian companies for integrating sustainability reporting into annual reports. 
 
 
Source: Annual reports of participating companies for years 2007-2010 
 
The study shows that there is a wide range of matters companies are willing to report on and that this 
information gives a wider picture of the activities of the company and may be useful to stakeholders in 
making business/investment decisions. However, only few companies issue stand-alone sustainability reports; 
others locate social and/or environmental disclosures in randomly selected parts of annual reports. All this 




This study examines social and environmental accounting disclosures made by participating Estonian 
companies during years 2007-2010. The study demonstrates continuous uptrend in the number of social and 
environmental accounting disclosures, as well as a stable number of stand-alone CSR reports published by the 
Estonian companies. It is also obvious that the global economic crisis of 2008-2010 did not have a negative 
impact on the sustainability reporting and in author’s opinion acted as a catalyst of this process demonstrating 
that Estonian companies show strong growing intention to integrate sustainability reporting into their annual 
reports.  These results may be also explained by the fact that more and more attention is paid towards 
sustainable development in Estonia today and that the post-Soviet desire of many businessmen to earn high 
profits quickly has been substituted by the purpose to achieve the long-term sustainable development and 
existence of the company taking into consideration the interests of community and environment. It is also 
worth mentioning that CSR-related subjects are taught as a separate course in curriculum in some Estonian 
universities and the young generation of Estonian business leaders will have a good knowledge and necessary 
skills to embed sustainability strategy into the company’s business policy. 
 
The findings of the survey have various implications: first, they emphasize the fact, that sustainability 
reporting in Estonia is not a “stranger in the night” but a “friend, one would like to spend more time with”. 
Secondly, it seems rational that more efforts should be made in Estonia to provide all possible support to 
companies with regards to sustainability reporting. In authors’ opinion these efforts should result in 
establishing a CSR national network as a part of the global world one, the main benefit of which for Estonia 
companies will be association with a global brand and a global network in CSR. This will also enable 
companies to communicate with each other, share existing experience and practices, get access to the latest 
CSR publications, participate in worldwide conferences and seminars on the CSR, and get support in training 
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